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red color reaction of apricot, as compared with the yellowish-
white of almond, is characteristic, and sharply marks a distinc-
tion between the two.
In recent years" we have met with many cases of undoubted
adulteration, and within the last twelve months have noticed this
to a very marked extent. Out of at least seven representative
sample of foreign oils obtained from different parts of the
country one only could be recognized as an unsophisticated kernel
oil. The principal adulterants to be looked for are oils of cotton-
seed, sesame, poppy, olive and arachis. But this is a branch of
the subject with which we have no practical experience, and about
which we have found some difficulty in obtaining reliable in-
formation. We have, however, seen certain specimens which
had nothing" in common with "almond oil/7 whose name they
bore, or of the kernel oil so often used as a substitute.
Whilst we believe that almond oil will always be facile
princeps amongst fixed oils, we see no reason why the true
peach- or apricot-kernel oils should not continue to find a useful
place where they are suited to any particular manufacture; but
we should certainly protest against any substitution of the one
for the other without the knowledge of the purchaser.
CHAPTER L.                     '
DISTINCTIVE PERFUME ADVERTISING.
By FRANCIS L. PLXJMMER.
Advertising is not properly an art because it does not aim at
being creative and because it is not an end in itself, but merely
a means to an end. Some advertising is applied art; that is, it
may, and frequently does, make incidental or collateral use of
pure art for the purpose in view. But that advertising whose
first aim is to command approbation for its own beauty is not
sound advertising. For there is one, and only one, legitimate ob-
jective in advertising. That purpose is to attract sales, favorable